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Abstract
This article investigates the theme of childhood being a leading topic in a majority of socially focused texts, especially in 
public service announcements (PSA). Very often, the deep meaning of PSA texts is conveyed through the metaphor. 
Nowadays we can see that a traditional verbal metaphor is giving its way to more elaborate and complex type – visual 
metaphor. Thus it becomes vital to research such metaphorical structures, where the transfer is performed using an iconic 
semiotic system and by correlation of visual metaphor with a verbal one. This transfer of the verbal code into the code of 
images has a great persuasive potential essential for PSA’s effectiveness. It means that all advantages of metaphoric 
“packing” of the information can be actualized by the verbal code sufficiently enhanced by the visual code.
One of the key tasks of the present research is to develop and test a method of analyzing socially oriented polycode 
metaphorical texts, connected with the issues of childhood, and to check their effectiveness. We detect the tools of 
constructing visual cognitive metaphor, determine the strategies used, and evaluate the persuasive effect of the visual 
metaphor used in PSA discourse. 
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1. Introduction
Social attitudes that reflect the objective reality, sometimes in a distorted or transformed way, play an 
important role in formation of social conscience. Lately the role of Public Service Announcement (PSA), being 
an agent of such kind of socialization, has dramatically increased. The aim of PSA is to inform people about the 
key social issues, to translate and form social values, norms and stereotypes. On the one hand, PSA reflects the 
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customs, ethical standards and values of our society. On the other hand, thanks to its high persuasive emotional 
effect, PSA can ultimately change the system of values and lifestyle of a person; reform his or her ideals and 
allegiances.
The theme of childhood is a leading topic in all pool of socially focused texts. They cover a range of problems, 
e.g. family violence, lack of parental attention, sexual abuse, one-parent families, attitude towards disabled 
children, etc. The aim of these texts is to draw attention of the society to the problems of children and to evoke 
some emotional response.
We believe that metaphors play a special role in the PSA discourse, especially when we talk about analysis of 
the problem of childhood. The theory of cognitive metaphor has proved that metaphor plays the key role in 
formation of the picture of the world and influencing human behavior (see works of Lakoff, Johnson 1980 [1],
Baranov, Karaulov 1991 [2], Tchudinov 2001 [3]). That is why analysis of the metaphorical models used in 
discursive practice of a definite social sphere makes it possible to come to some conclusions concerning the 
current state of mass-consciousness.
The metaphor becomes especially handy in those types of discourse that require laconism combined with a 
high impact potential. Metaphors are very "compact" so they are easily introduced into a PSA text. It helps to 
convey larger amount of information using less amount of words and visual components (in case of using a visual 
metaphor). "The metaphor is laconic. It easily fits the "tightness of a poetic line". It doesn't need any explanations 
or grounds", says Nina Arutyunova [4]. 
There are many advantages connected with transfer of such "packed" information. The metaphor is one of the 
most effective means of conveying necessary information into the recipient's consciousness, therefore providing 
less critical comprehension of the information conveyed. The recipient takes part in some kind of an intellectual 
game, as he or she must interpret the information that has been "packed". If the interpretation result is positive 
(the addresser's riddle is solved), the recipient usually gets some cognitive and emotional satisfaction. Moreover, 
these cognitive processes help information anchor in the recipient's consciousness.
2. Method
For the purpose of the present research, we used the method of metaphorical modeling as a tool for 
understanding, isolating the components, and evaluating some reality fragment using scenarios and frames, 
connected with different conceptual field. This method reflects national self-comprehension and becomes very 
handy in the research of both visual and verbal metaphors.
There are many terms defining metaphorical models, which give imaginative representation of some 
denotative field. The words used in a metaphor usually belong in their original meaning to different denotative 
fields (we can call them concepts of other denotative field), thus psycholinguistic research of the last century 
pictured the conceptual metaphor (a metaphorical model) as means of exploring and explaining the reality [3].
The theory of conceptual metaphor is based upon understanding the metaphor as a verbal phenomenon that 
reflects the process of cognition and perception of the world. According to the theory under discussion, 
metaphorical models constitute a part of the human conceptual system. They are a kind of a scheme, according to
which a human being thinks and acts. That is why observations of metaphors' functioning become an important 
source of knowledge about how a human brain works.
In the course of the research, we have analyzed 100 PSA messages, connected with the issues of childhood, 
containing verbal and visual metaphoric components. It allowed us to define some metaphorical models and 
types of visual metaphors.
3. Results and discussion
It is common knowledge that the man reflects the reality in his own image. The same principle is used to 
construct the advertised reality. Anthropomorphic metaphor in PSA texts is very often expressed by the 
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metaphorical model "Community / World are a human body", though there exist other variants of this 
metaphorical transfer. Let us research the main frames of this metaphorical model. According to the results we 
obtained the most frequent frame in this model is “The Human Body”, slot “Parts of the Body”. Very often, the 
authors of PSA texts picture the family as a human hand, having all members of it as fingers. This visual 
metaphor conveys an image of a united entity, where each member has its own place, where children cannot exist 
as separate parts. The hand without one or two fingers cannot be considered a healthy one, the same thing 
happens when we talk about a family. A kind of quotidian thought, supported by a visual component, is perceived 
as new and up-to-date.
The next frame is concerned with the idea that social issue may be seen as a disease, which impairs both 
physical and psychical health of the child. The flow of information nowadays is so dense that it becomes even 
more difficult to attract attention to the definite social problem. To increase effectiveness of the advertisement its 
creators usually use the strategy of provoking an agitated state of the recipient; though the effectiveness of 
appealing to fear does not always seem to be the best decision, because it is rather difficult to predict the 
audience's reaction.
It is well known that besides visual memory there is an emotional memory, which works according to the 
following principle: I like it – I do not like it. PSA materials are always a source of some unconscious emotional 
images. By using shock as a persuasive strategy, advertisements manipulate human behavior. In the bulk of PSA 
messages, connected with the frame “Social issue = disease” the argumentation grounds are based upon 
pragmatic arguments that appeal to a vast category of harm. Using this type of argumentation we can draw the 
recipient’ attention to negative outcomes of some actions (harm connected with smoking, alcohol consumption, 
drugs, pollution, road accidents, etc.).
Nearly all PSA messages, connected with anti-smoking campaigns, are built according to the model "Smoking 
is death", or "Smoking is disease". Visual component of such PSAs pictures children or adults having large foci 
of inflammation in different parts of the body, and the form of these foci is similar to the form of the ash in the 
ashtray.
We need to emphasize a very important thing: PSA messages often use the phenomenon called Metaphtonymy 
– the interaction of metaphor and metonymy in expressions for linguistic action [5]. Thus, the PSA messages that 
warn children of the consequence of eating a lot of sweets become a good example of the metaphor of disease 
combined with metonymy: e.g. "Sweet – diabetes – sphacelation – foot amputation" or "Sweet – diabetes – heart 
disease". PSA texts very often use such metonymic chains that help to enhance the persuasive effect of the 
message and to present different variants of disease progression. That is why we can see a gingerbread man, a 
very well-known fairy-tale character, without one leg (see figure 1)
Figure 1. PSA campaign “Not as Sweet as You Think”
PSA included into the slot “Psychical disorders” usually deal with sexual harassment. It is represented as evil 
stealing children's lives. In this case, a picture of a schoolgirl, who has got old before her time, reflects the 
psychological state of a child, who has no chance to go back to her childhood again. The idea of the other series 
of PSA posters is that sexual harassment, which people experience as children, never goes away. In the pictures,
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we can see elderly people sitting in their chairs. However, if we look attentively we can see the second pair of 
hands holding people’s breasts, groins, legs – a very strong image can draw a lot of attention to the problem 
under discussion (see Figure 2).
Figure 2. PSA campaign “It Never Goes Away”
A bulk of PSA messages dealing with domestic violence highlight the fact that children and teenagers, who 
regularly witness domestic violence, will easily adopt this gender model in future. Thus, the society receives one 
more violent individual. We can see children with the note, pinned to their foreheads, which works as a kind of 
stigma: I have witnessed violence that is why I will follow the same behavioral pattern when I become an adult.
According to the results we obtained the other popular metaphorical models is a zoomorphic metaphor. Its 
cognitive source is the image of an animal transferred to a human being. Thus, the model "Person is an animal" is 
used in the PSA along with the problems of drug addiction. Here is the example of the series of PSAs concerned 
with addiction and evil habits. The target audience is teenagers. The teenagers, experimenting with drugs, are 
shown as rats, slugs and ants. These anthropomorphic animals are treating each other with toxic substances, such 
as raticide, insecticide, etc. The slogan of the campaign is “What's the worst that could happen?” (see Figure 3).
Figure 3. PSA campaign “What's the worst that could happen?” 
Talking of phytomorphic metaphor, we cannot say this model is very popular nowadays. However, Russian 
PSAs often use trait metaphorical transfers that have already lost their creative potential. The example of such 
kind of the metaphor is the model "Children are flowers". In the PSAs, we can see flowers with children’s faces 
or damaged flowers put into beer bottles or near ashtrays.
Artefactual metaphor uses real objects and phenomena in an associative connection with the world of things 
created by the man. One of the models using artefactual metaphor is "Child is a thing". For example, let us
analyze the campaign against parental violence, carried out under the slogan "You can lose more than your 
patience". The image of a child pictured as a broken doll enhances the effect (see Figure 4). The other example of 
shocking PSA is a poster based upon an artefactual metaphor "Baby is a thing", "Baby is an ashtray". The poster 
pictures a baby, whose body is used as an ashtray. The slogan still enhances the visual element: "Smoking is front 
of a baby is torturing him"
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Figure 4. PSA campaign “You can lose more than your patience”
4. Conclusions
The research emphasizes the necessity to continue studies of metaphorical transfers performed by using 
polycode tools, including interaction of visual and verbal metaphors in PSA texts connected with different issues 
of childhood. It can be interesting to evaluate the impact potential of the transfer of the verbal code to the system 
of images. Such metaphorical "packing" of information is performed in different ways using different 
metaphorical models, so it could be interesting to connect the models used with the cognitive field touched by 
PSA texts.
As the result of the present research, we can clearly see that non-verbal means of communication sometimes 
become a leading tool of persuasion; visual component proves to have and even more powerful pragmatic and 
semantic potential than a verbal one. This reconciliation of two visual images generating a new meaning 
sometimes helps to revive even trait metaphors giving new meaning to well-known words and expressions. The 
method of metaphorical modelling used to explore this phenomenon has proved to be quite effective, so it can 
also come in handy while researching interaction of visual and verbal metaphors functioning in other types of 
discourses.
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